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Objective
The objective of this study is to examine how health information with multiple claims can influence
consumer’s attitudes and purchasing decisions for functional foods
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Individual Char: (3 Items 7-Point Scales)

Motivtion Iam interested in looking for information about the health benefits o the tomato juice product 3461 1578 - —

(3items 7- point scales) | would like to receive additional information about the health benefits of the tomato juice product. . . NS ot Significant
In the future, | intend to pay more attention to information about tomato juice while shopping. Results and Discussion *Significant at 90%, ** Significant at 95%, *** Significant at 99%
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